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Wykorzystywanie modelu Customer Relationship 
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mer relationships, increases satisfaction and loyalty, enhances the effectiveness 

-

only an IT tool but a business philosophy that, when properly implemented, can 

increase competitive advantage and long-term company success.

and medium-sized enterprises, IT systems implementation 
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 – wymagane zmiany systemu,
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za wsparcie techniczne i utrzymanie.
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biorstw

 

-sized enterprises

Zakres

42%

35%

33%

32%

30%

28%

27%

Przychód/wzrost firmy 27%

21%

19%

18%
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Ranking systemów CRM 

-

-

 –

 –

 –

 –

 –

-

-

-

Table 2. 

89

Pipedrive 85

Salesforce 83

Creatio 82

Dynamics 365 82

Firmao 81

73

Livespace 70

70

67

Source: own elaboration based on [Sellwise 2025]
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-

-

przedstawiony w tabeli 2.

Podsumowanie i wnioski 
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-

ich odbiorców, a tym samym do wzrostu przychodów.
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