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The creative sector is understood as the part of economic activity who-
se source and main contribution to production processes are individual creativity, 
skills, and talent. Being one of the largest employers in Europe, the sector plays an 
important role in economic and social development. It includes broadly understood 
areas of culture and art, as well as related fields. This includes, among others, the 
publishing market, which, like entities in other industries, was affected by the con-
sequences of the crisis caused by the COVID-19 pandemic, including in the area of 
logistics processes. The aim of this study is to determine the consequences of the 
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pandemic for entities in the creative sector, using the example of the publishing and 
bookselling market. To identify the changes that occurred, literature research based 
on scientific and industry sources was used, employing both quantitative and quali-
tative research methods. The research findings indicate that global trends of custo-
mers moving to the digital world (purchasing and consuming content online) were 
significantly strengthened and accelerated as a result of the pandemic, changing the 
structure of production and distribution in the publishing and bookselling market.

creative sector, cultural and creative industries, logistics, COVID-19, 
publishing market, book market

D200, D300, L100, M110, M210, Z110

-

-
 

-

-

1

-
-
-

 

-

1



111

-

-
-

-

 

 
-
 



112

 

 
-

-

 

-
-

-

 

Table 1. The world’s largest publishers in 2020

Ranking 2021

(dane z 2020)

Przychody  

w 2019

[mln EUR]

Przychody  

w 2020

[mln EUR]

1 RELX Group (Reed Elsevier) UK/NL/USA 5,025 4,797

2 Thomson Reuters USA 4,705 4,178

3 Bertelsmann Niemcy 3,969 4,103

4 Pearson UK 4,533 3,763

5 Wolters Kluwer NL 3,544 3,529

6 Hachette Livre 2,384 2,375

7 Springer Nature Niemcy 1,718 1,630

8 Wiley USA 1,605 1,491

9 Phoenix Publishing and Media Company Chiny 1,458 1,357

10 HarperCollins USA 1,564 1,356
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wszystkich krajach europejskich). W 2020 roku w Szwecji, po raz pierwszy w historii, 
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